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Insight Data Co-operative – Grow your 
business through co-operative data 
 

Harnessing the Power of Co-operation  
It is widely recognised and proven that transactional information is the most effective 
predictor of future donor or purchasing behaviour. It is also realised that, in spite of the 
many targeting options available, the essential criteria for direct response advertisers 
seeking to recruit new donors or customers is that they are active transactors. These 
fundamentals lie at the heart of the Insight Data Co-operative and make being part of 
Insight so important.  
 
The Insight Data Co-operative is a unique, yet proven concept for the not-for-profits, 
publishing and multi-channel retailing sectors. It is based on the premise that by 
combining transactional information from a wide range of organisations into a single 
co-operative database, participants can achieve much more effective marketing than 
is possible on their own. This approach allows consumers to be viewed not from a 
narrow perspective of donations or purchases made with one organisation, but with an 
unprecedented insight into their giving or purchasing behaviour across multiple sectors.  
 
Such giving or purchasing information, from actual individual donors or customers, 
suddenly allows organisations to view their prospects and existing donors or customers 
across a range of critical areas including:  
 

! What types of charity causes they support   
! What types of products they purchase  
! When they make their donations or purchases  
! How much they give or spend  
! How many times they give or purchase via direct mail 
! How many charities or organisations they support or purchase from 

 
The result is a powerful database that allows fundraisers, publishers and multi-channel 
retailers to make a real difference in how they grow the value and profitability of their 
businesses. 

 
Benefits of the Insight Data Co-operative 
Whether you’re looking to improve your approach to generating new business or 
seeking to maximise the value of your existing donor or customer housefile, the Insight 
Data Co-operative can provide you with the data-driven solutions to achieve your 
specific objectives.  
                
Free to join, participation offers a wide range of benefits including:  
 

 

 Gone-away Left Address (GLA) 
 Suppression File – ensure you do not mail 
 gone-aways  
 

Why use the GLA Suppression File?  
The GLA Suppression File was created in 2012 to address the problem of mailing people 
who have moved house. Conexum continually monitors mover information and brings 
updates of activity to the market on a regular basis, ensuring not only the latest gone-
aways are available for suppression, but also individuals that return to a previous address 
are identified and updated accordingly. With over 7+ million individual records, the GLA 
Suppression File offers the greatest depth of gone-away suppression coverage available in 
the market place. 
  
 
THE FACTS:  
• Approximately 3.5 million people move home every 

year in Australia – nearly 9,500 per day 
• Misaddressed and discarded mail costs Australian 

businesses an estimated $93 million a year  
• 56% of consumers are annoyed when they receive mail 

addressed to a previous occupant 
• Postal Returns do not represent ‘actual’ gone-aways – 

only 30% have actually gone-away.  
 

        
What can the GLA Suppression File do for you?  
• Limit corporate brand damage created by irresponsible data practices 
• Provide Privacy Act data compliance for your company  
• Direct Marketing campaign performance is based on response rate against volume – 

removing gone-aways from your mailing files will maximise response rates and ROI 
• Avoid over-suppressing your database – each record on the GLA file goes through a 

unique validation process and we don’t deal in assumptions  
• Improve the environmental reputation of your company and the DM Industry 
• Increase your efficiency and corporate responsibility by not mailing people who aren’t 

there – saving you money     
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Sources 
We receive a large number of consented datasets from organisations that have been 
notified when someone moves in or out of a property. This includes information from 
reputable organisations that have a transactional relationship with their customers as  
well as data sourced from publicly available information. 
 

 
For more information about The GLA Suppression File, pricing or a 
FREE Data Health Check Report, please contact Glenn Harrison on 
1300 873 849 or email: glenn@conexum.com.au  
    

                                       
  
 


